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[bookmark: _Toc217045593][bookmark: _Toc219113197]1 	Introduction
NTA first commissioned a shopper survey in Dublin in June 2022 along with Cork during the same time. This was then continued in Limerick in 2024 and lastly Waterford and Galway in 2025. The core objective of this study was the same as the other cities and was to investigate how much money users of different transport methods are spending in Dublin city centre. Besides this, the research also aimed to:
· Understand the main purpose of visit to the city centre.
· Assess the mode of transport used to get to Dublin city centre and how sustainable they are.



[bookmark: _Toc182237145][bookmark: _Toc182573902][bookmark: _Toc217045594][bookmark: _Toc219113198]2	Research Methodology
A comparable quantitative research approach was used in Dublin as other cities. Face to face interviews were conducted in city centre locations in Dublin namely, Grafton Street and Henry Street with adults aged 16+ who are living in Ireland. Feedback was captured using tablets and a pre-programmed script.  A total of 1,477 interviews were undertaken giving a Margin of Error (MOE) of +/- 3 at 95% Confidence Interval on total results. The number of interviews at each location was as follows: Grafton Street – 764 and Henry Street - 713. The profile of the sample across all locations skewed younger with 59% aged under 35 years old. 

Fieldwork was undertaken between 7th June and 8th July 2022 

Profile of sample across interviewing locations 

[image: This is the profile of sample surveyed in Dublin city centre]

[bookmark: _Toc182573903][bookmark: _Toc217045595][bookmark: _Toc219113199]3 	Executive summary 
Results of this shopper survey indicate that sustainable modes of transport bring a strong share of spend to Dublin city centre. 83% of those interviewed in June 2022 visited Dublin city centre using a sustainable mode of transport, the average spend of those using sustainable modes was €81.49 and this accounted for 74% of total spend of the visitors to the city centre. [image: This stacked bar chart displays the share of spend by mode of transport used by city. This chart compares all the cities included in the survey by modes of transport. It also displays the scores for NET Public transport and NET Sustainable transport]

****
Looking in more detail the results show as noted earlier, that Dublin City centre visitors skew older with 58% aged over 35 years old and the majority live in Dublin City (81%) rather than outside the city. Shopping is the main reason for visiting the city centre with 55% citing this reason. Weekend shopping was reported at 61% and Weekend day at 52%. 
The main modes of transport used, to get to the city centre are bus (40%), car (16%) and walking (16%).  83% use a sustainable mode and 66% use public transport. For the journey back home, bus is the main mode of transport at 38% followed by car (16%). 81% use a sustainable mode and 65% use public transport. 
The average anticipated spend of visitors in the city centre is €89.72 with 58% of respondents intended spending over €50. Results show that bus users (33%) account for the highest share of spend followed by car users (24%). 

1. [bookmark: _Toc217045596][bookmark: _Toc219113200]Detailed findings 
[bookmark: _Toc182573905][bookmark: _Toc217045597][bookmark: _Toc219113201]Main purpose of visiting visit Dublin City Centre: 
Respondents visit Dublin city centre for various reasons but the primary purpose to visit is for shopping which was mentioned by 55% of visitors. Other commonly mentioned reasons are commuting to work/school (21%), going to a restaurant/eating out (5%), cinema (4%) and going a pub/having a drink out (1%). Visitors on Henry street were more likely to be shopping and those on Grafton street more likely to be eating out or having a drink. 
[image: This pie chart displays all the main reasons for visit Dublin city centre reported on the day of the interview]




When asked how long respondents expected to spend in the city centre, 75% estimated spending 2+ hours. 50% of the visitors expect to spend between 2 and 5 hours in the city centre. One in four visitors expected to stay in the city centre for over 5 hours. 
[image: This stacked bar chart illustrates the anticipated length of visit of the visitors reported on the day of the interview]
[bookmark: _Toc182573906][bookmark: _Toc182237151]
In the past four weeks, nearly two out of four visitors have visited Dublin city centre at least five times and 34% have been to the city centre 10 times or more. 15% say they’ve been there 5-9 times and 43% have visited 1-4 times. On average, respondents have visited the Dublin city centre 8.73 times in the past four weeks.

[image: This chart reports the number of visits to Dublin city centre in the past four weeks]



In the past four weeks, males and females have visited the Dublin city centre at an average of 8.62 and 8.77 respectively.

[image: This chart reports the number of visits to Dublin city centre in the past four weeks by males and females]
[bookmark: _Toc217045598]

[bookmark: _Toc219113202]Mode of Transport Used to Get to Dublin City Centre:
Bus was the top mode reported used on the day of the interview to get into and from the city. 40% reported they used bus to get into the city centre and 38% reported they used this mode to get home. The claimed use of public transport modes was 66% to get to the city centre and 65% to get home. Looking in overview, sustainable modes were used in almost equal measures by 83% to get into the city centre and 81% to get home. In the breakdown of sustainable modes of transport, bus dominates followed by walking. 16% visitors used a car to get to the city centre. Car users are most likely to park in multi-storey locations (60%) with 17% parking on the street and 16% getting dropped off. 
When asked about transport used over the past four weeks, results mirror the day of interview data. Bus was the top mode reported and sustainable transport dominates. 
[image: This chart shows the modes of transport used by visitors on the day of the interview to get to the city centre and home ]





[bookmark: _Toc219113204]Share of Estimated Spend in the City Centre
On the day of the interview, the average anticipated spend in the city centre was €89.72 and 58% of respondents intended spending over €50 on this single trip. 
[image: This chart reports the anticipated spend of the visitors in the city centre on the day of the interview]
The highest estimated daily spends per mode were reported for car (€131.21) rail (€108.01) and taxi (€99.29). Mid-range spend was reported by Luas (€87.64), Walking (€85.19) Dart (€79.64) and Bus (€75.49). Bicycle (€48.66) trips deliver lower spend per person per trip. Perhaps not surprisingly shopping delivers the highest per person spend at an average of (€121.65), education (€36.10) and work trips (€29.62) are lower spend. 
When we multiply the spend by mode per trip by the number of mode users we can get the simple share per mode. Results show that bus users (33%) account for the highest share of spend followed by car users (24%). Majority (74%) of city centre spend is contributed by respondents using sustainable modes to get to the city centre. And 59% of spend is accounted for by public transport users. 
[image: This chart displays a detailed calculation of the share of spend by mode of transport used on the day of the interview]
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